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Objetives

Explore and describe the programmes and activities carried 
out by professionals who support entrepreneurs.

To determine whether entrepreneurs are aware of  the 
programmes that exist to support them and whether they use 
them.

Identifying good practices in entrepreneurship from the 
perspective of  professionals and entrepreneurs.

Identify possibilities for improvement of  the practices in 
entrepreneurial support.
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Theoretical framework
Entrepreneurship

• A driver of  economic and 
social change.

• Complex and 
heterogeneous.

• Multiple studies.
• Among its authors: 

Audretsch et al., (2017); 
Davidsson & Honig, 
(2003); Drover et al., 
(2017); McCallum, et al., 
(2018); Spigel & Harrison, 
(2018); Stanko & Henard, 
(2017).

Entrepreneurial Ecosystem

• The context in which the
venture arises must be 
studied.

• Pro-growth economy.
• Among its authors:  Acs et 

al., (2017); Colombo et al. 
(2015); Moore (1993); 
Spigel & Harrison, (2018); 
Xu & Dobson, (2019); 
Zajlowski & Domańska
(2019).

Good practices

• Example actions.
• Enables transfer of  

policies and practices.
• Among its authors: 

Escudero (2009); Brannan
et al., (2008); Klofsten et 
al., (2021); Zabalza (2012).
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METHODOLOGY
Ø DESCRIPTIVE
Ø QUALITATIVE

PARTICIPANTS, CONTEXTS AND INSTRUMENTS 

§ 8 Professionals from 
organisations providing support 
and assistance to entrepreneurs. 

§ 13 Entrepreneurs. 

§ City Newcastle upon Tyne.

§ Semi-structured Interviews 
with professionals and 
entrepreneurs. 

§ All categorised, coded and 
analysed with NVivo 12 Plus 
software for Windows. 

§ A content analysis was carried 
out.
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Results and Discussion: 

Objetive 1: Characterisation of  the programmes

§ Generic and specific programmes include advice, training (Spigel and Harrison, 
2018), social events, the creation of  or participation in social networks
(Kutzhanova et al., 2009), actions aimed at promoting entrepreneurship, and 
awards.

“A business advisor who will give them one on one support and specific to them” 
(03PROF).

“The business intelectual property service” (01PROF; 05PROF). 

“We provide a long list of  events, so that they can become part of  the community” (06PROF).
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Results and Discussion: 

Objetive 1: Characterisation of  the programmes

§ The target groups are students, women, unemployed people and young people or
people under 35 years of  age, some of  whom are vulnerable groups (Kanze et al., 
2018).

“Potentially like-minded students within the university” (02PROF).

“We have another course for women who might have a service business” (03PROF).

§ The actions take into account the different stages of  the project, initial or all.

“Our project works with women at all different stages” (03PROF).
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Results and Discussion: 

Objetive 2: Entrepreneurs are aware of  the programmes that exist and use them

§ All interviewees (13) were found to be attending one of  them in their different modalities.

“I am meaning people in leadership roles, who give talks” (04ENTR).

“And you've got things like the entrepreneurial forum, which is great. (...) and you've got the 
accelerators” (06ENTR).

§ As to why they have used these services.

“I think it will be more effective and efficient, rather than just go by myself ” (02ENTR).

“All this pre-accelerator helped us a lot (...) the support is immense in the area of  networking.” 
(11ENTR).
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§ Professionals and entrepreneurs coincide in terms of  advice, although the professionals 
speak of  individual and the latter of  specialised. 

“The one to one advice is absolutely critical” (01PROF).

“The guidance around investment” (08ENTR).

§ They also agree on the importance of  social networks (Kutzhanova et al., 2009) to meet 
people who are going through the same journey as you, accelerators to develop the idea 
or to detect what you do not know. 

“And so we bring in people who've got their local business to share their, their own expertise and their 
own journey.” (04PROF).

“So, in terms of  creating a network, creating connections” (06ENTR)
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Results and Discussion: 
Objetive 3: Identifying good practices



§ They also add having a good brand, accessibility to these resources, 
workshops, mentoring (Sarkar et al., 2019), events and the importance of  
having role models to follow.

“Having a trademark, we can build a brand off  is fundamental for the, for the for the 
progression as a family business.” (05PROF).

“I think that support is really, really good, but it's just whether it's right for everyone, 
and how accessible it is for all entrepreneurs.” (10ENTR)
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Results and Discussion: 
Objetive 3: Identifying good practices



§ Both groups agree on improving the accessibility of  these programmes, as well as 
improving the offer in terms of  financing and training. 

“So, you'd like if  you're an any postcards, you can have this if  you're on an SRP or postcard, you 
can't but you could have this, and it just feels unnecessarily complicated.” (06PROF).

“I would want to make it available for everybody. They should make it accessible to everybody 
else” (04ENTR)

§ The importance of  improving the training of  entrepreneurs, professionals and mentors
themselves. 

“To get advice or suggestions from people that don't actually understand the landscape.” (06 
ENTR) 
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Results and Discussion: 
Objetive 4: Improvements for good practices



§ Separately, they add that some are very rigid and should be adapted to the needs of  
the users. 

“Very specific European funding which defines” (01PROF).

§ They also say that the wide variety of  resources sometimes leads to confusion.
“It almost becomes confusing” (06PROF). 

§ Lastly, the professionals added the importance of  extending the working hours of  
accelerators, as well as presenting the entrepreneurial option in more schools and 
colleges.

“So, it's, you know, we need to be in more schools and more colleges and letting people know that 
this is an option for the future.” (08PROF).
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Results and Discussion: 
Objetive 4: Improvements for good practices



Conclusions

§ With regard to the exploration and characterisation of  the programmes and actions to 
support and give advice to entrepreneurs, it can be concluded that:

• There is a great variety and quantity: advice, training, social events or social network programs
among others. 

• Their target groups are also diverse: women, student, young people or unemployed.

• Programmes that are aimed at any stage of  the entrepreneur and his or her project.

• The entrepreneurs know, use and are enriched by these programmes, either through the contact
networks, the knowledge they acquire and share.
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Conclusions

§ We can also conclude that, within the great variety and quantity of  programmes and 
actions, some are valued more positively than others by professionals and 
entrepreneurs, such as: advice, specific and general, social networks, accelerators, 
personal branding, workshops, events and mentoring.

§ Finally, they also indicate that these programmes and practices could be improved: 
accessibility, funding, training of  professionals, entrepreneurs and mentors, being adapted 
to the need of  the users, among others. 

§ We believe that these last two contributions can help the people in charge of  designing 
and developing these programmes and actions to promote entrepreneurial projects. 
Focusing, strengthening and improving those programmes that both the professionals 
who use them and the users themselves recommend.
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